THE INNOVATION FORMULR:

HOW T0 WIN AND GROW BY HAVING
BETTER IDEAS THAN YOUR GOMPETITORS.




MOST OF US COME UP
WITH IDEAS IN AN
ORDERED, INCREMENTAL
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EXAMPLES OF
INCREMENTAL THINKING:




HOW DO YOU KNOW IF
YOU HAVE A WEAK,
INCREMENTAL IDEA?




INSTEAD
THINK
FACTORI
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PICK A CATEGORY
TO INNOVATE FROM.
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ASSUME YOU HAVE NO REVENUE.

$0




WANT PROOF ?

ARE YOU LEVERAGING HOW THE BRAIN
WORKS TO YOUR ADVANTAGE?

ARE YOU MEASURING HOW YOUR
CUSTOMERS FEEL ABOUT YOU?

ARE YOU RELAYING THE RIGHT MESSAGES
TO THE RIGHT TARGETS?

Grant C. Gooding, MBA
Founder/CEO

913.991.3667
Grant.Gooding@ProofPositioning.com
ProofPositioning.com

@GrantGooding



